
38,498 FIRST-TIME 
CUSTOMERS Q2 ‘23 
24% OF GIFT SELECTIONS PURCHASE 

$225K MONTHLY BUDGET + TURNKEY EMAIL REMARKETING

UNIT ECONOMICS BELOW TARGET CAC
NIFT PERFORMING AT 50% TARGET & OVER 100% ROAS

TOP PERFORMING GROWTH CHANNEL 

STRONG DISCOVERY TO PURCHASE FUNNEL
19% CATEGORY SELECTION
35% GIFT SELECTION
24% CONVERSION
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$10 MORE BOOSTS
CONVERSION 2X  

UNIT ECONOMICS ATTRACTIVE CPA
CLIENT 15X  THEIR NIFT BUDGET IN FIRST 90 DAYS

GIFT VALUE CONVERSION
RATE IMPACT CPA

$40 15.3% $19
$50 32.8% 200% $9

CPA IMPROVED 2X WITH BETTER GIFT
200% LIFT IN THE CONVERSION RATE
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