
● Nift has iterated gift content monthly - with low lift from the the brand.

● Brand is able to give a budget to Nift - and not only do they spend it but beat CPA
targets; YOY Nift has grown conversions by 69% and decreased the CPA by 11%.

● Nift remarkets to the brand’s customers that have selected gifts previously- 
and gains double the open and click through rates of the brand’s standard
remarketing campaigns.
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Nift is able to dial up and down spend and scale YoY
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