
● Strong discovery - to purchase funnel.

● Strong KPI performance - 27% Category Selection, 23% Gift Selection,
and 5.53% Conversion Rate

● Fully Managed Service – Nift handles creative versioning to ensure
efforts are effective and dynamic.

ZERO
change in CAC 

while scaling new 
customer volume

2,300
first time sales, 

March - July 2024

27%
Increase in 

conversions, 
Q2 - Q3 2024

Unit economics at or below the CPA target MoM
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