CASE STUDY

2nd ROAS L

new customer
channel for net new , . .
remained consistent growth from pilot to

acquisition .
9 scale in 120 days
Gift two . . .
° - 360%+ increase in conversions from
$35 Gift Towards a April - July 2003 to April - July 2024.
Club Membership PLUS $20 In-Club
Eewand ° - KPI alignment to drive CAC lower than
Jy?;i]rneedsfromfresh gltz?:ry\;sas:?:)z;;i“ eXIStIng pald SOCIaI'
products to TVs gnd tires. Save up to 25% off
groceny store prices every day and make o - Nift handles creative versioning to ensure
I efforts are effective and dynamic.

©2024 Nift Networks Inc. All Rights Reserved.




